








Greyscale with gradient 
Only to be used when the full colour version is 
not an option e.g. on single colour press ads

2 or 3 spot colours without gradient 
Only to be used when the full colour version 
will not reproduce well e.g. pens. The 2 spot 
colour version (Pantone 295 & Pantone 1795) 
is to be used when printed onto white.  
The 3 spot colour version includes white as  
an additional colour and should only be used  
when printing onto coloured backgrounds. 

Black only without gradient 
Only to be used when the greyscale or full  
colour versions are not an option 

White out without gradient 
Only to be used when positioned over  
very dark image areas
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Full colour with gradient 

The marque is available in a number of variations. However, 
it is preferable to use the full colour version with the gradient. 
This is the main logo and should be used whenever possible.

The registered marques cover all colour variants. 

In exceptional circumstances and only when full colour 
reproduction is not available, alternative versions may be 
used. Usage of these versions is limited and such restrictions 
are listed on this page.

White out with gradient 
Only to be used when positioned over  
very dark image areas (in this instance grey)
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To ensure legibility and consistency of our brand  
we have a few rules which we would like you to 
follow and these are outlined on this page.

Do
• �Ensure that the supplied marque  

artwork is utilised
• Make sure you use the complete marque 
• �Always make sure that the registered 

trademark icon ® appears adjacent to  
the name ‘The Benenden Healthcare 
Society’

• �Both the marque and the word Benenden is  
registered. Refer to appendix for trademark 
registration 

• �Make sure the marque is always  
clear and legible 

• �Make sure the marque features in  
a prominent position on all collateral

• �The marque must appear top left on  
the main website and email templates

• �Ensure the minimum ‘clear space’  
is adhered to

Don’t
• Recreate any part of the marque 
• �Distort the marque in any way 
• Remove any part of or add to the marque 
• �Use the marque any smaller than  

the minimum size
• �Resize the artwork in Fireworks or Flash

Clear Space

Minimum Size 25mm

Online 
Artwork at various sizes is available from 
the supplier. However if manual resizing is 
required, the marque must always be resized 
from the original Photoshop file provided.  
To ensure optimum quality, reduction should 
always be implemented in ‘Image Size’, 
reducing by 75% and 50% until the required 
size is achieved. 
Additional marque sizes are available as 
Photoshop and .JPEG files.

Minimum Size with exclusion zone 120pxls

Offline 
There should always be adequate clear space 
around the marque. For offline applications, 
this clear space should be equal to half the 
Benenden Healthcare Society circle. The 
minimum size for offline application is  
25mm wide.
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Font FS Albert has been chosen as the Benenden Healthcare 
Society font. It has been selected for its legibility and simplicity. 
The soft edges of the typeface ensure it feels approachable  
and friendly. 

FS Albert should be used on all printed material and is available  
for purchase at www.fontsmith.com. However, due to best  
practice in accessibility, the use of FS Albert online is restricted. 
Please see the following pages for guidance on this.

Important: Until a newer version of FS Albert is created  
to include a single bar pound symbol, you must use  
the pound symbol from the typeface Praxis.  
This is explained in full on page 9. 
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FS Albert light 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
0123456789

FS Albert regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
0123456789

FS Albert bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz  
0123456789

Offline
Three weights from the FS Albert family  
are utilised. These are FS Albert light, regular 
and bold. Please see the following page 
for guidance on the use of an alternative 
typeface for the pound symbol only.

Online
The use of FS Albert is restricted online due  
to best practice in accessibility, but should  
be used for graphical elements and Flash 
based content to display headlines, offers  
and priority messaging.
Two weights of the FS Albert family are 
utilised for this. These are FS Albert regular 
and bold. Whenever this font is used, 
graphical replacement text must be supplied. 
FS Albert light is not suitable for online 
application. 
Please see the following page for guidance 
on the use of an alternative typeface for the 
pound symbol only.

Important: Wherever possible online,  
the live font Arial should be used to  
allow for increase of text size, SEO  
and guarantee clear visibility and 
consistency across all browsers.  
See page 10 for details
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Although our typeface is FS Albert, it only includes a pound 
symbol with a double horizontal bar (£). Until a newer  
version of the typeface is created, the pound symbol from 
the typeface Praxis must be used instead throughout all 
pieces of communication. This typeface is available for 
purchase from www.type.co.uk.

£   £

£   £
£   £

FS Albert light	 Praxis light

FS Albert regular	 Praxis regular

FS Albert bold	 Praxis semi bold

£1.50

£1.50
£1.50

FS Albert light with Praxis light pound symbol

FS Albert regular with Praxis regular pound symbol

FS Albert bold with Praxis semi bold pound symbol

09
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How we talk to different audiences and stakeholders (i.e. the 
language that Benenden Healthcare Society uses and the tone we  
adopt) will have a major impact on how successfully we engage 
with them. 

Our tone of voice should be warm, natural, conversational and 
reassuring and we should use clear, benefit-led messages when 
promoting our services.
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We must communicate the tangible benefits and restrictions 
of our services combined with the affordability message, and 
deliver this in a warm and caring manner. So here are a few 
words about our personality and tone of voice.

Health Reassurance

Knowledgeable 
• Confident  
• Experts  
• Professionalism

Caring 
• Warm  
• Approachable  
• Friendly  
• Conversational

Reliable 
• Responsive 
• Fast  
• Exceeds expectation  
• Trusted

Supportive 
• Empathy  
• Reassurance  
• Understanding
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Our central message is ‘health reassurance’. There are two 
important aspects to this – our services and our low price. 
Even though the overarching theme is around peace-of-mind 
and family, we must always highlight both these aspects in 
all communication. And the way we highlight them needn’t 
be clinical or hard sell. In fact, we must get across these clear, 
benefit-led messages in the simplest, friendliest and warmest 
way possible. Below, we have given some examples.

Benenden Healthcare – a helping hand with 
healthcare for just £1.50 a week 
Many of us would agree that there are times when 
we’d appreciate a little help with healthcare. Such as 
when you’re waiting for an operation, or when you 
need to see a consultant sooner rather than later.

But alternative healthcare is often expensive and 
many people fear they won’t be accepted due to ill 
health or their age. 

With Benenden Healthcare, these worries simply 
don’t exist. As a not-for profit, mutual organisation, 
we aren’t limited by the need to generate profit 
for shareholders – our members are at the heart of 
everything we do. Therefore, we are able to provide 
affordable healthcare, when they need it most, for 
just £1.50 per person, per week. 

You don’t need a medical and there are no extra 
charges due to age, if you’ve been ill before, or have 

an existing medical condition. To keep our costs so 
low, there are some services that we are unable to 
include. For a full list of those services please visit us  
online.

How do we do it for £1.50 a week?  

Benenden Healthcare is a mutual society – not 
an insurance company – so we don’t have to 
pay insurance premium tax, or make profit for 
shareholders. Instead, all of our members contribute 
to a shared fund allowing us to help those members 
who need our help the most.

You use your judgement...

Essentially, we offer select advisory and preventative 
services which you can use straight away at any 
time; plus consultation, treatment and rehabilitation 
services which you can request after you’ve been 
a member for six months. Should you want to 
take advantage of the latter services (with the 

exception of treatment for TB which is available on 
a non-discretionary basis), we ask that you consider 
how urgent your case is before contacting us, for 
instance, if you’re very worried, or if waiting for the 
NHS will affect your quality of life. The reason for 
this is because we are not medical insurers so we 
cannot provide guaranteed services, instead we use 
our discretion.

...how we use our discretion

We use our discretion to consider your case based 
on your needs and available Society resources. For 
example, we will aim to step in if we feel your quality 
of life will suffer during a long wait on the NHS. This 
way, we can help those who are in real need and 
keep contribution rates affordable for all.
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We have a vibrant and versatile suite of colours which create  
a colour palette that is bright and energetic to help communicate 
our approachable and positive brand image.

When chosen carefully the bright colours can be combined 
together on the same piece, or they can be used with the  
neutral colours from the palette. For legibility purposes,  
please see the following pages for our recommended  
colour combinations.   
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Pantone 116  
C0/M15/Y90/K0 
#FFD616

Pantone 715  
C0/M50/Y95/K0 
#F79428

Pantone 185  
C0/M96/Y60/K0 
#E85242

Pantone 212  
C0/M75/Y10/K0 
#E96091

Pantone 306 
C70/M0/Y20/K0 
#32B8C9

Pantone 367  
C40/M0/Y80/K0 
#AFCB51

Pantone 295  
C100/M60/Y0/K56 
#003362

Pantone 446  
C48/M25/Y30/K80 
#29383A

Pantone 421 
C0/M0/Y6/K24 
#D2D1CB

Bright colours Neutral colours

Do
• �Use the CMYK versions for print  

whenever possible 
• �Use the Hex values for online  

whenever possible
• �Use combinations of colours which 

complement each other. A guide to which 
colours work well together can be found  
in this section

• �Choose colours to complement colours 
within the imagery

• Follow the AA accessibility guide provided

Don’t
• �Add to the colour palette with  

your own colours
• �Use combinations of colours which  

clash as this will reduce legibility
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To make the brand flexible, some of the 
colours can be combined on the same piece 
of communication. However all type must 
remain clear and legible. 
The next few pages show our offline 
recommendations for which colours work well 
together, but please use your own discretion 
to determine whether or not text is legible. 
The text colour combinations shown on this 
page are acceptable for use at larger point 
sizes and therefore can be used for headline 
copy (24pt and above). 
When using the dark blue or dark grey 
backgrounds you should use 70% tints for 
the copy (except when using white) as this 
increases contrast and therefore legibility. 

70% tints onto grey

70% tints onto blue

colour colour colour

colour

colour

colour

colour

colour

colour colour colour

colour

colour

colour

colour

colour

colour

colour

colour colour colour

colour

colour

colour

colour

colour

colourcolour colour

colour

colour

colour

colour

colour

colour

colour

colour

colour

Colour combinations offline 
(headline copy)



Colour combinations offline 
(introductory copy)
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The text colour combinations shown on  
this page may be used for introductory  
copy which has a recommended size of  
16pt and above. 
When using the dark blue or dark grey 
backgrounds you should use 70% tints for 
the copy (except when using white) as this 
increases contrast and therefore legibility. 

70% tints onto blue

colour colour colour

colour

colour

colour

colourcolour

colour colour colour colour

colour

colour

colour

colourcolour

colour

colour colour colour

colour

colour

colourcolour

colour

colour colourcolour

colour

colour

colour

colour

colour

70% tints onto grey



17

The colour combinations shown on this page 
are suitable for use at smaller point sizes and 
therefore may be used for body copy and 
smallprint. Our recommended minimum point 
size for body copy is 10pt. 

colour colour

colourcolour

colour

colour

colour

colour colour

colour

colour

colour

colour

colour

colour

colour

colour

colour

colour

colour colour

Colour combinations offline 
(body copy)
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Level AA accessibility
All colour combinations must reach the 
recommended standards for AA accessibility. 

Contrast ratio 5:1
Text (and images of text) should have  
a contrast ratio of at least 5:1, except if  
the text is pure decoration.

Contrast ratio 3:1
Larger scale text (at least 18pt or 14pt bold) 
or images of text can have a contrast ratio of 
3:1 (Level AA).

Exceptions may only arise when type is larger 
than 18pt. It is then at the discretion of the 
brand manager to confirm if the accessibility 
standard can be wavered on these occasions.

Contrast ratio 5:1
Colour combinations that comply with  
AA accessibility standards with text  
at any point size.

Contrast ratio 3:1
Colour combinations that comply with  
AA accessibility standards with text  
at 14pt and over.

colour colourcolour

colour

colour

colour colourcolour

colour

colour

colour

colour colour

colourcolour

colourcolour

colour

colour

colour

colour

colour

colour
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Photography is key to our brand, and the correct style  
and content of imagery is essential to communicate  
the right message about Benenden Healthcare Society  
and our services. 

Our imagery is always bright, natural and optimistic,  
with people shown in real-life ‘human’ situations. 
Commissioned photography is available to use from  
our image library.
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Do
• �Carefully consider the relationship between 

the content of an image and the message 
it sits alongside, making visual reference to 
the copy through the image when possible   

• �Bear in mind the target audience and 
product when choosing imagery, ensuring 
that it is relevant and appropriate

• �Attempt to incorporate colours from the 
colour palette into an image through  
the use of clothing/props

• �Give careful consideration to the cropping of 
photography

Don’t
• Use clichéd imagery
• ��Use overly posed images
• ��Use image montages
• ��Use crops which dilute the concept  

or scenario



21Photography

Photography from our image library
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The circle is an integral part of the Benenden Healthcare 
Society brand identity. Taking influence from the marque, a 
circle is utilised as a versatile graphic device throughout the 
Society collateral, and is cropped to create a dynamic shape 
and help create a distinctive visual language.
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Use of the circle device should be a consistent 
and integral part of any activity or campaign. 
The device is versatile and may be used in 
conjunction with an image, as a background 
or to carry important messaging.

It is important to note that due to the curved 
nature of the device, careful consideration 
should be taken during the design process 
to ensure the proposed artwork can be built 
efficiently for online applications. 

The circle device is available in each of the 
Benenden Healthcare Society brand colours 
and a number of different versions for both 
landscape and portrait use have been created 
– only the supplied artwork should be used. 

Do
• �Attempt to coordinate the colour of  

the circle with the colour of an element 
within the shot

• �Carefully consider how the circle  
will crop the image

• �Use the circle as a holding device for text. 
Please see examples of how this is done  
in the implementation section

Don’t
• ��Recreate the curve. Use the supplied artwork 

to retain consistency 
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The size of the circle can be scaled up or down 
and also cropped at different points to keep 
the brand fresh. Note how the colour of the 
circle device complements colours within  
the shot. 
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The following pages demonstrate how our brand looks when 
all the elements – typeface, colour palette, photography 
and circle device – are combined to create the Benenden 
Healthcare Society identity.
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Membership Pack cover
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Posters Advert

 Benenden Healthcare 
  One of life’s good things?

•  24/7 access to our GP Advice Line and 
Counselling Helpline

• Prompt consultation to diagnose any condition

•  Wide range of medical treatments  
and surgery

•  Financial help if you need physiotherapy, counselling, 
psychology or if you are living with cancer or TB

You can add your family and friends too,  
so to find out more or join now, call us on: 

  0845 052 5731* 
                                     quoting ref TM
or visit www.benenden.org.uk

Did you know that as a public sector worker you can join Benenden Healthcare 
and make the most of a wide range of discretionary healthcare services?  
For just £1.50 per person per week, you’ll benefit from all these and more:†

Membership just £1.50 per person  per week

*Calls cost a maximum of 4p per minute for BT customers. The price of calls from non-BT lines will vary. Lines open 8am to 5pm, Monday to Friday. Calls may be recorded. Benenden Healthcare membership is initially only available for 
current or former employees of the Post Office, Civil Service, BT, registered charities, public sector bodies and other approved organisations whose aims and objectives are deemed compatible with those of the Society. †Some services 
have a six month qualifying period. The Benenden Healthcare Society Limited is an incorporated friendly society, registered under the Friendly Societies Act 1992, registered number 480F. The Society’s contractual business (the 
provision of tuberculosis benefit) is authorised by the FSA. The remainder of the Society’s business is undertaken on a discretionary basis. The Society is subject to FSA requirement for prudential management. Registered Office: The 
Benenden Healthcare Society Limited, Holgate Park Drive, York, YO26 4GG. PS/GEN/SP3679/6025B/06.10/TM/V1

An ear problem meant 
Emily couldn’t splash 
out in the pool with her 
friends. But now she’s
doing swimmingly.

FAMILY
HEALTHCARE

FOR JUST

PER PERSON
PER MONTH

£6.50
PER PERSON
PER MONTH

Emily loves swimming. But when she started to get pain 
in her ears, she thought it would mean a long time out 
of the pool. Luckily, thanks to her family’s Benenden 
Healthcare membership, she got prompt treatment. 
As a parent, it’s reassuring to have fast access to 
consultants, and a GP only ever a phone call away.

At Benenden Healthcare, we aim to give our members fi rst-class 
discretionary healthcare when they need it most. Our members 
can take advantage of the renowned paediatric care 
at Benenden Hospital, whilst most of our regional 
treatment centres have specialist paediatric 
facilities. We offer the same great rate to 
everyone in your family regardless of 
their health or age.

† Pedometers will be sent to anyone who registers their details with the Benenden Healthcare 
Society before 20th December 2010. Pedometers will be sent within 28 days of us receiving your 
details.*Calls cost a maximum of 4p per minute for BT customers. The price of calls from non-
BT lines will vary. Lines open 8am to 5pm, Monday to Friday, calls may be recorded. Benenden 
Healthcare membership is initially available to current or former employees of the public 
sector, and other approved organisations whose aims and objectives are deemed compatible 
with those of the Society. Examples of such employers are the Post Offi ce, Civil Service, BT, 
mutual organisations and not-for-profi t organisations. Employees or members of approved 
UK-registered charities, co-operatives or credit unions are also eligible. Some services have 
a six month qualifying period. The Benenden Healthcare Society Limited is an incorporated 
friendly society, registered under the Friendly Societies Act 1992, registered number 480F. 
The Society’s contractual business (the provision of tuberculosis benefi t) is authorised by 
the FSA. The remainder of the Society’s business is undertaken on a discretionary basis. 
The Society is subject to FSA requirement for prudential management. Registered Offi ce: 
The Benenden Healthcare Society Limited, Holgate Park Drive, York, YO26 4GG.

For more information about
fast-access healthcare for you
and your family, call today 

0845 270 3831*

quoting DAILY
www.benenden.org.uk/daily

REGISTER YOUR INTEREST 
AND YOU WILL RECEIVE A

FREE PEDOMETER†

AD/DAILY/SP/Q410
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Leaflet

Carrier Sheet
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